tomatoes.     The  majority   of   the  homemakers   who   purchased   canned
tomatoes   indicated   there   was   nothing   they   disliked   about   the
product.

Consumer   reactions   to   eight   new   vegetable   product   concepts
were  explored.      Only   two   iterns--tomato   wodgeH   and   tomato   powder-
prompted  more   than   50   percent   of   the   respondents   to   Indicate   a
willingness   to   try   them, Slightly   less   than   half   the   homemakers
said   they  would   try   quick-cooking   frozen   pinto   beans,   explosion-
frozen   bean   salad.      Leas   interest   was
celery,   explosion-puffed   carrots,   and

puffed  potato   slices,   and

shown   in   explosion-puffed
instant   bean  dip   powder.

iv members of the house-
